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Picture Highlights

IMAGES clockwise from top left – A special 
3D screening of Alice In Wonderland  was accompanied 
by a Mad Hatters Tea Party.  Pic: Guy Porter; Jon Snow 
chairs The Arab Spring: A Broadcasting Revolution, a 
�S�D�Q�H�O���G�L�V�F�X�V�V�L�R�Q���R�Q���W�K�H���F�K�D�Q�J�L�Q�J���I�D�F�H���R�I���F�R�Q�À�L�F�W���Q�H�Z�V��
broadcasting. Pic: BAFTA/Steve Butler; Visitors to the 
Greening The Screen trade fair in the David Lean Room 
power a cinema projector with pedal power. Pic: 
BAFTA/Jamie Simonds
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Supporting… BAFTA
“Our support of the YouTube Audience 
Award allows BAFTA to reach a massive 
audience with their messaging, helping 
drive awareness of the event and of the 
work it does year-round.”

Jayme Goldstein
YouTube

BAFTA is famed for its Awards but what 
lies behind those golden masks is our 
cast-iron commitment to support, 
develop and promote the art forms  
of the moving image. The scale and 
impact of this commitment is reliant on 
year-round support from a phenomenal 
network of brands, media organisations, 
like-minded charities and trusts who 
believe in our mission.

The Title sponsors of our Awards, Orange 
(Film), Philips (Television), GAME (Video 
Games) and EA (Children’s), helped 
showcase the BAFTA brand to the wider 
public, whether on busy shop floors,  
in eye-catching store windows or on 
their own online channels. Crucially,  
they engaged them in activity on a  
level that we couldn’t possibly  
achieve on our own. 

“We are proud of our partnership with 
the Children’s Awards and delighted to 
play an important part in investing in the 
future of Britain’s creative industries and 
visual arts.”

Simon Smith Wright
Electronic Arts

Behind the scenes at the Awards, an 
array of luxury brands helped deliver  
a first-class experience for all attendees. 
Our traditional Film and Television 
Awards style suites took place at partner 
hotels in central London. On the 
weekend of each event, the finest hair, 
make-up, jewellery and clothing stylists 
were on hand to prepare nominees for 
their red carpet moment. Longstanding 
partners Audi ensured nominees arrived 
in style, and Champagne Taittinger put 
a gold seal on the celebrations. 

Our branches, both here and in 
America, work with a whole host of 
partners who’ve helped deliver various 
learning and events initiatives, as well  
as our Awards. In Scotland, our partners 

included Cineworld, who enabled  
us to deliver a year-round screenings 
programme; NEP provided invaluable 
support as event sponsor of our British 
Academy Cymru Awards; BBC 
Worldwide allowed us to screen the  
Film Awards broadcast live to a packed 
event in New York, whilst the TV Guide 
Network televised our annual Los 
Angeles Britannia Awards for the  
very first time.

We’ve also worked hard to build trust, 
understanding and expectations so that 
an individual or funding organisation 
can engage with the purpose of our 
Learning & Events activity.

Our L&E programme was bolstered by  
a range of grants last year, allowing  
us to enhance existing initiatives and 
produce new events, including: a series 
of ICA masterclasses focusing on various 
craft skills, expansion of the Rocliffe  
New Writing Forum around the country, 
the first Screenwriters’ Lecture Series, 
BAFTA Tributes, the Young Game 
Designers initiative and the Youth 
Mentoring programme.

“RBS is proud to support BAFTA’s Youth 
Mentoring programme, and delighted 
that it’s had such a positive influence on 
the lives of hundreds of disadvantaged 
young people to help them realise their 
ambitions.”

Thom Kenrick
Royal Bank of Scotland

We also established The Academy  
Circle – a venture that gives a small 
number of individuals the opportunity  
to support our charitable activity and 
develop a rewarding connection with 
the industries we represent, by gaining 
special insights from key professionals. 
Events for the Circle were held 
throughout the year with special  
guests including Gemma Arterton,  
Paul Greengrass and Ralph Fiennes.

“As a BAFTA member, it’s my 
responsibility to support the Academy  
in any way I can. As a film professional, 
it’s also a pleasure. The BAFTA team are 
a rewarding bunch to work with and  
we very much enjoyed our collaboration 
on the Be Part Of It trailer.”

Colin Burrows
Special Treats Productions

We’re lucky to have had the support  
of so many partners and funders that 
see the value in a relationship with 
BAFTA. Whether it’s our most high-profile 
Awards ceremonies or a group of young 
people learning how to make their very 
first film or video game, our supporters 
have helped us fulfil our charitable remit 
whilst upholding the gold-standard.  
We look forward to continuing these 
relationships into 2012.

IMAGE – Actress Natasha McElhone in the Lancome 
style suite at The Savoy, ahead of the Orange British 
Academy Film Awards. Pic: BAFTA/Marc Hoberman

  Partnerships & Fundraising
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Thanks – 1 2

With thanks to the following for  
their generous support throughout the 
year:

Partners
Asprey
Audi
Barco
Brightcove
British Airways
Carat*
CBS Outdoor
Charles Worthington
Champagne Taittinger
Chivas Regal
CTV
Deloitte
Dolby
Electronic Arts
Escada
Evian and Badoit
GAME
Grey Goose
Hotcam
Hotel Chocolat
Howard Smith Paper Group
Kodak
Lancôme

M.A.C Cosmetics
Mark Hill
Orange
The Pelham Hotel
Philips
ProductionBase
Royal Bank of Scotland
Sargent Disc
Soho House
Swarovski
TCM
The Telegraph
The Farm
The Savoy
Vedett
Villa Maria
WishWantWear
You Tube

Gift Partners
Accessorize
Anya Hindmarch
Bed of Nails
CocoRose
knomo
Mason Rose
Shanti Maurice
Timothy Han

Academy Supporters
British Sky Broadcasting Ltd.
Buena Vista
Carlton Screen Advertising
Channel Four
Cineworld
Entertainment Film Distributors
Icon Film Distribution
Metrodome
Paramount
Pathé Entertainment
Sony Pictures
Twentieth Century Fox
Universal Pictures
Warner Bros

Other Supporters & Donors
The Albert R. Broccoli and  
Dana Broccoli Foundation
Barbara Broccoli
Colin Burrows
Countess Barel di Sant Albano
David Lean BAFTA Foundation
The JJ Charitable Trust
Lucy Guard
MEDIA
Michael G. Wilson
NESTA
Paul Hamlyn Foundation
PRS For Music
Skillset
Technology Strategy Board
Anonymous (1)

Regional Screen Agencies
EM Media
North West Vision & Media
Northern Film & Media
Northern Ireland Screen
Screen East
Screen South
Screen West Midlands
Screen Yorkshire
South West Screen
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BAFTA in Los Angeles
American Airlines
Asprey
BBC America
Bombay Sapphire
British Airways
Citation Air
Four Seasons Hotel Los Angeles at 
Beverly Hills
Hollywood Outdoor Movies
Laser Pacific
Midnight Express
One Hope Wine
Screen International
TV Guide Network
Vertu
Wexler Video

BAFTA in New York
BBC Worldwide
Cadbury Schweppes
HBO
Screenvision
Sony
Visit Britain

BAFTA in Scotland
Arran Aromatics
BBC Scotland
Cineworld Cinemas
Creative Scotland
CTC Cars
Famous Grouse
Glasgow Film Theatre
Heineken
Highland Spring
Inverarity One to One
Lancôme
Material MC
Metro Ecosse
Multistream Webcasting
Royal Scottish Academy of Music and 
Drama
Scottish Enterprise
Scottish TV
Skillset
The Herald
The Townhouse Group
Tunnocks
Whittards

BAFTA in Wales
AB Acoustics
BBC Cymru Wales
Blitz Communications
Cardiff Council/Gyngor Caerdydd
Champagne Taittinger
Chapter
Cineworld
Cranc
Creative Business Wales/Busnes 
Creadigol Cymru
ELP
Ethos Creative
ITV Wales
Mercure
MLM Cartwright Solicitors
Mwnci
National Screen and Sound
Archive of Wales
Push 4 Audio Visual
S4C
Silent Arena
Sinclair Audi
St David’s/Dewi Sant
UK Film Council
Welsh Assembly
Governement Llywodraeth Cynulliad 
Cymru
Zeffa
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Our objectives
–	 To re-state our commitment  
	 to career starters;
–	 To strengthen our events 		
	 programme outside London;
–	 To increase income including 	
	 outside investment and box office.

Key Performance  
Indicators – 1 2 3 4

2008 2009 2010
Target

2010
Actual

2011
Target

125

150

175

200

225

250

What we achieved
–	 We staged 106 events for career 		
	 starters, which accounted for  
	 44% of our events programme;
–	 42% of our events took place 		
	 outside London;
–	 Overall income increased 88% 
	 thanks to strategic fundraising 		
	 developments. Our box office 
	 increased by 25%, again due  
	 to a clear fundraising strategy  
	 butalso thanks to a switch to  
	 a more reliable and flexible  
	 booking system.

Number of events staged

2008	 2009	 2010	 2010	 2011
		  target	 actual	 target

166	 218	 200	 241	 240

of our events took place  
outside of London

42
box office increase

25
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Our objectives
–	 To raise further awareness of our 	
	 activities;
–	 To add value to BAFTA membership.

Key Performance  
Indicators – 1 2 3 4

What we achieved
–	 We raised awareness of our activities 
	 through an increase of 22% in unique 
	 visitors, attributed to a significant 
	 increase, and engagement with,  
	 our social media activity;
–	  Our webcast views increased by 		
	 approx. 44% to an estimated total of  
	 2,166,305 across our online platforms, 	  
	 including bafta.org, our YouTube 	  
	 channel, Kids’ Vote site and Review  
	 of the Year;
–	 We incorporated our Scottish  
	 and Welsh branches’ websites 
	 into bafta.org as part of the One  
	 BAFTA initiative; 
–	 We filmed and uploaded 300 videos 		
	 from our Awards and events to view 		
	 on bafta.org.

Number of unique visitors to bafta.org

2008	 2009	 2010	 2010	 2011
		  target	 actual	 target

695,537	 1,090,298	 1,500,000	 1,609,941	 2,000,000

increase in unique visitors
to bafta.org

22
videos produced  

for bafta.org

300
2008 2009 2010

Target
2010

Actual
2011

Target

2,000,000

1,800,000

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000



BAFTA
Review of the Year 2010/11

Key Performance  
Indicators – 1 2 3 4

Number of screenings held

2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

332	 257	 275	 231		  225
 
 
Our objectives
–	 To maintain attendance over 45%;
–	 To continue to offer a distinctive 		
	 screenings programme.

What we achieved
– Average attendance in our 			 
	 screenings programme enjoyed 
	 a slight increase to 49%;
– We maintained the percentage  
	 of foreign language films screened 		
	 at 25%, alongside British/US live 		
	 action and animated features.

Number of people reached  
through our events 

 2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

27,417	 31,800	 33,000	 30,124	 33,000
 
 
Our objectives
–	 To widen the reach of our
	 programme;
–	 To continue to develop the
	 audience of career starters;
–	 To increase the number of people
	 accessing BAFTA’s events online.

What we achieved
–	 Our average attendance was
	 maintained at 83%;
–	 Through the unique video content 	
	 from 30 of our events across 
	 bafta.org and YouTube, thousands
	 more people were able to benefit 	
	 from our activity.

What we achieved
–	 We saw an increase in the number  
	 of partners, almost double the target;
–	 Of these, 45 were new partnerships, 	
	 including the National Endowment 
	 for Science, Technology and the 
	 Arts, Current TV and New Deal of 		
	 the Mind.

Our objectives
–	 To establish new partnerships with 		
	 venues both in and outside London;
–	 To work strategically with partners
	 to increase audiences, particularly 		
	 of career starters.

50

75

100

125

150

175

200

2008 2009 2010
Target

2010
Actual

2011
Target

Number of partner institutions

2008	 2009	 2010	 2010	 2011
							       target		  actual	 target

66	 106	 100	 188	 150
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Key Performance  
Indicators – 1 2 3 4

Number of BAFTA publications

2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

18	 16	 10		  10	 10
 
 
Our objectives
–	 To support our Awards and Events 
	 activity with original, insightful 
	 material.

What we achieved
–	 Each of our Awards ceremonies 
	 were supported with its own 
	 publication that included original 
	 editorial about nominees, Fellows 
	 and Special Award winners;
–	 We also published material to 
	 accompany our Annual David 
	 Lean Lecture (by Peter Weir), our 
	 Ray Harryhausen tribute and our 
	 Screenwriters Lecture Series, which 
	 included original contributions 
	 from past collaborators and peers.

Total viewers reached by all
our television broadcasts

2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

8.8m	 9.9m	 9.0m		 8.4m	 9.0m
 
 
Our objectives
–	 To deliver two Awards broadcasts, 
	 taking greater control of each.

What we achieved
– In the UK, our Film Awards 
	 broadcast attracted a peak of 
	 4m viewers, whilst 4.4m tuned in  
	 to watch our Television Awards.

Total income from the BAFTA Group

2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

£8,651k	 £9,237k	 £9,000k	 £10,167k	 £9,600k
 

Total charitable expenditure

2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

£4,503k	 £4,571k	 £4,500k	 £4,759k	 £4,700k

 

Number of young people reached
through our competitions and initiatives 

 2008 	 2009 	 2010	 2010		  2011
			   target	 actual	 target

179,670	 426,320	 500,000	 401,056	 500,000

 
 
Our objectives
–	 To develop the mentoring 			 
	 programme outside London;
–	 To launch our Young Game 			
	 Designers competition.

What we achieved
–	 In April 2010 the programme 		
	 expanded into other cities across 
	 England, including Birmingham, 
	 Manchester, Bristol, Leeds, and 
	 Nottingham and is set to expand 		
	 to Glasgow;
–	 The BAFTA Young Game Designers 
	 competition enjoyed a successful 
	 launch, with hundreds of entries
	 from teams of 11-16-year-olds 
	 submitted around the UK.
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Officers of the Academy

HRH The Duke of Cambridge, KG
Academy President

Duncan Kenworthy OBE
Academy Vice-President

Sophie Turner Laing
Academy Vice-President

Tim Corrie
Chairman of the Academy

David Parfitt
Deputy Chairman of the Academy

Finola Dwyer
Chairman, Film Committee

Ray Maguire
Chairman, Video Games Committee

Anne Morrison
Chairman, Learning and Events 
Committee

Andrew Newman
Deputy Chairman, Television Committee

Nik Powell
Deputy Chairman, Film Committee

John Willis
Chairman, Television Committee

 
Michael Harris
Chairman, Finance and Audit 
Committee

Medwyn Jones
Chairman, Commercial Committee

 
Amanda Berry OBE
Chief Executive

Kevin Price
Chief Operating Officer

Committees

Elected Members of the  
Film Committee
Finola Dwyer (Chair)
Nik Powell w(Deputy Chair)
Angela Allen MBE
David Arnold
Jeremy Brock
Lisa Bryer
Dominique Green
Pippa Harris
Justin Johnson
Kate Lee

Elected Members of the Television 
Committee
John Willis (Chair)
Andrew Newman (Deputy Chair)
Foz Allan
Kenton Allen
Lynn Horsford
Jane Lush
Krishnendu Majumdar
Anne Morrison
Elaine Pyke
Julian Scott

Elected Members of the Video  
Games Committee
Ray Maguire (Chair)
Harvey Elliott
Ian Livingstone OBE
Sanjay Mistry
Andy Nuttall

Council of Management
The Council comprises all the elected 
members of the sector committees in 
addition to: John Altman, Ewan Angus, 
Ted Childs OBE, Tim Corrie, James Dean, 
Mike Downey, Michael Harris, Gillian 
Hawser, Stephen Heppell, Medwyn 
Jones, Duncan Kenworthy OBE, Kevin 
Lygo, Nigel Lythgoe, Estelle Overs,  
David Parfitt, Tim Richards, Gill Rose, 
Sir Sydney Samuelson CBE, Neil Stiles, 
Sophie Turner-Laing, Dewi Vaughan 
Owen, Brian Walton.
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Academy Staff 2010/2011
Yemi Adenle
Niyi Akeju
Stuart Allison
Sue Atkinson
Giles Barnett
Ronald Beentjes
Amanda Berry OBE
Graham Bowen
Jim Bradshaw
Selina Brathwaite
Clare Brown
Terry Buegg
Julia Carruthers
Robert Cawston
Nia Childs
Thea Cole
Alex Cook
Dan Cook
Agnes Dabrowska
Janette Dalley
Doreen Dean MBE
Fiachra Doyle
Charlie Edmondson
Amy Elton
Damien English
Karen Eyo
Sam Ferguson
Lauren Ferson
Anne Freeman
Marya Goga
Chloe Graham

Dave Green
Donald Haber
Faye Hannah
Jill Hawkins
Sarah Higson
Matt Hodgson
Jaine Holford
Amy Hounsell
Chris Hughes
Tim Hunter
Pippa Irvine
Lesley Jones
Lois Jones
Mariayah Kaderbhai
Kam Kandola
Lisa Kay
Jenny Keys
Helen Kirwan
Amanda Linton
Fiona Lynch
Jude MacLaverty
John Maloney
Angus Martin
Rosemary Mathurin
David Mayes
Natalie Moss
Catherine Murtagh
Hope Mutongwizo
Yolanda Neri
Lisa Nesbitt
Clare Norton-Smith
Rob Nossiter

Hilary O’Connor
Andrew Overin
Sital Patel
Kevin Price
Lisa Prime
Chris Pulo
Lisa Rasch
Helen Raddon
James Rhodes
Gina Richmond
Christine Robertson
Louise Robertson
Sunita Shroff
Genevieve Smith
Karena Smith
Kelly Smith
Kemuel Solomon
Eileen Soutter
Andy Stephens
Mike Taylor
Christina Thomas
Ciaran Toner
Adam Tuck
Tricia Tuttle
Nina Voelker
Helen Wadsworth
Susan Wagner
Lottie Wake
Deena Wallace
Nick Williams
Matthew Wiseman
Felicity Wright

195 Piccadilly Staff
Jenny Bones
Driss Djillali
Przemek Dobry
Rick Gustaffson
Sophie Klein
Monica Kuszneruk
Kamel Lakari
Sean Lawson
Graham Lloyd-Bennett
Anton Manganaro
Ali Mazri
Theresa McInerney
Nick Parry
Siôn Parry
Aga Przybylo
Bogdan Starzec
Jan Starzec
Masik Wasik
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The BAFTA Group

British Academy of Film  
and Television Arts
BAFTA is a charity whose vision is to 
support, develop and promote the art 
forms of the moving image by identifying 
and rewarding excellence, inspiring 
practitioners and benefiting the public.

As a charitable organisation, giving our 
members, the industry and the public 
the opportunity to learn first-hand 
from leading practitioners in the Film, 
Television and Video Games industries, 
via our year-round Learning & Events 
programme, is one of our key activities.

Amongst our other activities are our 
annual Awards ceremonies, held in 
the UK, which set the gold standard for 
industry practitioners everywhere.

We have branches in Los Angeles, New 
York, Scotland and Wales, who all work 
together under a unified structure and 
common mission statement. BAFTA 
has approximately 6,500 members 
worldwide.

BAFTA Management Limited
BML is BAFTA’s trading company whose 
purpose is to exploit the commercial 
opportunities arising from the charity’s 
brand and status. Its main activities are 
individual and corporate membership 
services, hire and running of 195 
Piccadilly, publishing and management 
of corporate relations.

Company Details

Registered Office and  
Principal Address 
British Academy of Film  
and Television Arts
195 Piccadilly
London
W1J 9LN

Tel: 020 7734 0022
Fax: 020 7292 5868
www.bafta.org

Company Secretary
Kevin Price

Bankers
Natwest Bank plc
1 Princes Street
London
EC2R 8PA

Solicitors
Farrer & Co
66 Lincoln’s Inn Fields
London
WC2A 3LH

Berwin Leighton Paisner
Adelaide House
London Bridge
London
EC4R 9HA

Harbottle & Lewis LLP
14 Hanover Square
London W1S 1HP

Reed Smith
Minerva House
5 Montague Close
London SE1 9BB

Auditors
Crowe Clark Whitehill LLP
(formerly) Horwath Clark Whitehill LLP
St Bride’s House
10 Salisbury Square
London
EC4Y 8EH

Review of the Year team
Review Editor: Christine Robertson
Copywriter: Sian Hughes Pollitt
Design: Magpie Studio
Online Editor: Pippa Irvine
Team Assistant: John Maloney
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Highlights: Film

Many of the following highlights are 
available to view on www.bafta.org.

– Our Annual David Lean Lecture was 
given by acclaimed filmmaker Peter 
Weir (The Truman Show, Master & 
Commander: The Far Side Of The World), 
who gave the audience an insight 
into his formative years, his transition to 
Hollywood as well as advice to aspiring 
filmmakers.

– In a 90th birthday celebration, 
renowned production designer Sir Ken 
Adam was honoured in a BAFTA Tribute. 
Friends and colleagues paid homage 
to the man who defined the look of the 
first Bond films, as well as The War Room 
in Dr Strangelove, the eponymous Chitty 
Chitty Bang Bang and much more.

– We introduced a series of Behind The 
Mask screenings at the ICA, in which a 
group of BAFTA members and nominees 
and nominees working in different 
disciplines handpicked, and introduced, 
a film they felt best reflected their craft. 
A packed programme included Fish 
Tank cinematographer Robbie Ryan 
introducing Buffalo ’66, production 
designer Michael Howells discussing 
Black Narcissus and Peep Show writer 
Sam Bain introducing Woody Allen’s Play 
It Again, Sam.

– Our inaugural Screenwriters’ 
Lecture Series welcomed six industry 
screenwriting giants, Sir David Hare 
(The Reader), Christopher Hampton 
(Atonement), Peter Morgan (Frost/
Nixon), Sir Ronald Harwood (The Diving 
Bell And The Butterfly), Simon Beaufoy 
(Slumdog Millionaire) and Aline Brosh 
McKenna (The Devil Wears Prada) to the 
stage to demystify their approach to 
screenwriting. 

– Martin Scorsese, Colin Firth and Bill 
Nighy were the latest subjects of our A 
Life in Pictures series, whilst An Evening 
with Alan Rickman saw the actor 
recount his career highs and lows to 
an enraptured audience in New York. 
Patrick Stewart gave the BAFTA in 
Scotland interview to a packed house at 
the Edinburgh Film Festival.

– The BAFTA Mentoring Scheme 
entered its second year, with BAFTA 
members, from filmmakers to journalists, 
volunteering their time and skills to 
support young people to take part in 
media projects. This last year 76 BAFTA 
mentors from England and Scotland 
worked with nearly 400 young people 
to complete projects designed to build 
their self-esteem and basic life skills.

– All That Glitters Is Goldfinger: A 
Conversation with Guy Hamilton was 
hosted by Bond composer David Arnold 
and was a celebration of the life and 
career of the famous Bond director. 
Hamilton recounted his memories of 
working with both Sean Connery and 
Roger Moore and his experiences of 
making the iconic films. 

– The BAFTA Rocliffe New Writing Forum 
provided an invaluable way for writers 
to test out new material. Short script 
extracts were selected, then cast, 
rehearsed and performed to an industry 
audience of producers, development 
executives, directors, actors and literary 
agents. The writers received feedback 
from guest Chairs, including TV writer 
Guy Hibbert (Omagh) and Working Title 
exec producer Debra Hayward (Frost/
Nixon), before rounding off the night with 
a relaxed networking session. 

– Our new three-month series of 
Masterclasses at the ICA offered people 
the chance to hear from leading 
creatives in the film, television and 
video games industries. Among the 
film speakers were Monsters filmmaker 
Gareth Edwards who discussed visual 
effects, Brighton Rock cinematographer 
John Mathieson, and Sex & Drugs & 
Rock & Roll make-up & hair designer 
Jacqueline Fowler. 

– The Britannia Awards in Los Angeles 
honoured Christopher Nolan, Betty 
White, Michael Sheen, Scott Free 
Productions and Jeff Bridges whilst our 
Scotland New Talent Awards recognised 
the emerging talent and potential BAFTA 
winners of tomorrow.

– The Orange British Academy Film 
Awards attracted our biggest TV 
audience since 2004, with viewers keen 
to watch a very British success story 
unfold. The King’s Speech took seven 
BAFTAs, including Best Film, whilst The 
Social Network and Inception took 
three apiece. The Harry Potter films were 
recognised for their Outstanding British 
Contribution to Cinema, and Tim Burton 
presented Sir Christopher Lee with the 
Academy Fellowship.

IMAGE – Tilda Swinton shares a joke backstage with 
nominees Jesse Eisenberg and Andrew Garfield, who 
collected David Fincher’s BAFTA for directing The 
Social Network. Pic: BAFTA/Greg Williams
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Highlights: Television

Many of the following highlights are 
available to view on www.bafta.org.

– Our Annual Television Lecture was 
delivered by Stephen Fry, who gave an 
impassioned talk on whether TV was 
in terminal decline, and his hopes and 
fears for originality and greatness in the 
medium, beyond the domestic sphere.   

– We teamed up with the Barbican and 
Cartoon Network to welcome children 
and families Inside The World Of Ben 10. 
One of the cartoon’s creators, Tramm 
Wigzell, showed the young fans how the 
characters in the show are animated. 
The children then created their own 
costumes, transforming themselves into 
terrifying Ben 10 aliens.

– Journalist and presenter Jon 
Snow discussed The Arab Spring: A 
Broadcasting Revolution with an expert 
panel, debating the changing face 
of conflict news broadcasting and the 
challenges faced in providing a real 
window on our world. 

– To mark the 50th Anniversary of 
Coronation Street, we joined up with the 
BFI and ITV for a panel debate featuring 
key members of the cast and production 
team. They discussed what has made 
the show such an enduring national 
television treasure, as well as what first 
inspired Tony Warren to write the soap.

– We co-presented Pitch Up, with Stellar 
Network, a unique opportunity to get 
your television idea heard by the people 
who matter. The judging panel who 
picked out the top ideas included the 
Controller of BBC Drama Commissioning, 
Ben Stephenson, Channel 4’s factual 
entertainment Commissioning Editor, 
Alistair Pegg and Greg Brennan, Head of 
Drama at Tiger Aspect.

– In Wales, our Sherlock: The Story Of 
A Modern Day Adaptation event saw 
writer Steven Moffat and producer Sue 
Vertue give an informative insight into 
the complexities of adapting a Victorian 
novel into a modern-day television 
drama, with Moffat discussing how 
he believed his screenplay remained 
faithful to Conan Doyle’s original work.
 

– In a new collaboration with Bristol 
Festival of Ideas, we invited producer 
Dale Templar to tell how Bristol’s Natural 
History Unit captured the incredible 
footage used in the BAFTA-winning 
Human Planet. Templar showed some 
of the series’ breathtaking footage that 
celebrated the power of nature and 
human ingenuity.

– Our new three-month series of 
Masterclasses at the ICA offered people 
the chance to hear from leading 
creatives in the television, film and 
video games industries. Among the 
speakers were composer Martin Phipps 
(Wallander), writer Tony Grisoni (Red 
Riding Trilogy) and Momoco, the design 
studio behind the title design of Misfits, 
who gave a fascinating insight into the 
rarely-discussed craft.

– Sherlock, The Sarah Jane Adventures 
and Doctor Who were among the 
winning programmes at the British 
Academy Cyrmu Awards, celebrating 
the very best Welsh talent in TV, film 
and video games. Veteran comedy 
producer/director Gareth Gwenlan was 
presented the Lifetime Achievement 
Award by former Only Fools & Horses 
cohort, Nicholas Lyndhurst.

– Horrible Histories picked up three 
BAFTAs for Writer, Comedy and 
Performer at the EA British Academy 
Children’s Awards, whilst much-loved 
Play School presenter Brian Cant 
brought Humpty with him to receive the 
Special Award. 

– The British Academy Television Craft 
Awards celebrated behind-the-scenes 
talent, with Human Plant and Downton 
Abbey taking two masks apiece and 
the enduringly popular Springwatch 
receiving the Special Award for its 
outstanding creative and technical 
teamwork both behind the camera and 
online.

– Sherlock picked up two BAFTAs for 
Drama Series and Supporting Actor 
(Martin Freeman) at the Philips British 
Academy Television Awards. Several 
first-time winners included Daniel 
Rigby (Leading Actor, Eric And Ernie) 
and Vicky McClure (Leading Actress, 
This is England ’86). James Corden 
and Richard Curtis presented Tiger 
Aspect founder Peter Bennett-Jones 
with the Special Award, whilst veteran 
broadcaster Sir Trevor McDonald 
became an Academy Fellow.

IMAGE – Stephen Fry gives the Annual Television 
Lecture, in which he asked “from the point of view of 
love, not enmity,” if TV was in terminal decline. Pic: 
BAFTA/Jamie Simonds
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Highlights: Video Games

Many of the following highlights are 
available to view on www.bafta.org.

– Our Annual Video Games Lecture was 
delivered by Alex Evans, co-founder 
and technical director of Media 
Molecule, creators of the BAFTA-winning 
LittleBigPlanet. Evans talked critically 
about video games creation, painting 
a broad picture of the industry and the 
process of video game development.

– BAFTA Fellow Will Wright (The Sims) was 
the subject of A Life in Pixels interview 
in Hollywood, as part of our launch of 
a US video games branch – an active 
network of the best minds in the industry, 
focused on championing and rewarding 
creative excellence.

– The BAFTA Young Game Designers 
competition was launched to 
encourage 11-16-year-olds to consider 
a career in video games through 
workshops, talks and one-on-one 
coaching with industry experts. 
Beached Whale Productions came out 
on top with their concepts for Hamster: 
Accidental World Domination. Their 
prize included a selection of computer 
games hardware, work experience with 
EA to discover how professional games 
designers work, and the development 
of a prototype of their winning game 
design by experts at Abertay University, 
Scotland.

– Our new three-month series of 
masterclasses at the ICA offered people 
the chance to hear from leading 
creatives in the video games, film and 
television industries. Among the video 
games speakers were Charles Cecil, 
founder of Revolution Software and 
creator of the BAFTA-winning Broken 
Sword, who explored the significance 
of narrative within video game 
development as well as the challenges 
of multi-platform publishing.

– Games composer James Hannigan 
(Harry Potter, Theme Park World) was 
In Concert and Conversation during 
GameCity 2010 – the UK’s leading 
independent video games festival held 
in Nottingham. This was a chance to 
hear the BAFTA-winning composer’s 
work and the inspiration behind it. 

– David Hego, of Rocksteady Studios, 
gave a masterclass on art direction for 
video games. From concept phase to 
final implementation, Hego explained 
how the team created the dark and 
gothic mood of their BAFTA-winning 
game Batman: Arkham Asylum. He also 
covered the theory and practice of 
visual narration, lighting, colour schemes 
and the “hyper-realistic” look of the 
iconic comic-book characters.

– An insightful masterclass on design with 
UK game developer Rare Studios took 
the audience on a behind-the-scenes 
tour of Kinect Sports’ development using 
Microsoft’s new Kinect technology. They 
were also given a ‘Rare’ perspective 
on the potential natural user interface 
has for home entertainment. This was a 
‘must-see’ event for all those interested 
in future gaming trends.

– Our Speed Surgeries at the 
GamesIndustry.biz Career Fair gave 
young people aged 14-plus an 
unmissable opportunity to talk directly to 
major figures in the UK games industry.

– The GAME British Academy Video 
Games Awards attracted 20,000 viewers 
who tuned in to watch a live stream 
of the ceremony online. The event 
saw a greater number of nominees 
from around the world in attendance, 
giving the evening a truly international 
feel. Mass Effect 2 took the coveted 
Best Game award, whilst Heavy Rain 
took three (Original Music, Story and 
Technical Achievement). The Academy 
Fellowship was presented by Sir Ben 
Kingsley to legendary designer, Peter 
Molyneux OBE.

IMAGE – Empathetic drama Heavy Rain won 
three BAFTAs: Original Music, Story and Technical 
Achievement. Pic: Sony Computer Entertainment/
Quantic Dream & XDev Studio Europe.


